1. Life Is Good Company (USA) – Spreading Optimism and Supporting Kids in Hardship https://lifeisgood.com/ 

What they do & their story
Life Is Good Company is an American apparel/lifestyle brand founded in 1994 by brothers Bert and John Jacobs in Boston. Their early story: they started designing optimistic T-shirts featuring a smiling stick-figure character “Jake” and selling them out of a van at street fairs and colleges. 

The pivot: At a moment when the business was uncertain, they adopted a deeper purpose—“spreading optimism” through their brand—and committed to giving back. Their philanthropic arm, the Life Is Good Kids Foundation, was created to help children in hardship (especially poverty, illness or abuse) to experience better futures. 

How their giving model works
· They pledge to donate 10% of company profits to their Kids Foundation. 
· Beneficiaries: Underprivileged children—those who are homeless, in foster care, or in poverty—and programs that build resilience, confidence and support for kids in hardship. 

Dollar amounts
· While they publish the percentage (10%), the company does not publicly disclose a precise cumulative dollar figure of the donations (at least not in the sources found).
· Because they are a credible brand with multi-million sales, 10% of profits translates into a meaningful number, but we cannot responsibly give an estimate without access to their profit figures.

Why they’re a strong “story” brand
· The origin story is compelling: two brothers selling optimistic shirts out of a van → built a lifestyle brand with meaning.
· The brand’s name itself (“Life Is Good”) reinforces purpose and positivity, which aligns naturally with helping children in hardship.
· The giving model is built into the business—not just a “side charity” but a declared percentage of profits.
· It’s non-religious and appeals broadly—making it suitable for your criteria of avoiding religious affiliation.



2. Nimble Fingers (Cambodia) – Children Running Their Own Micro-Businesses
https://www.nimblefingerscambodia.com/ 

What they do & their story
Nimble Fingers is a small, Cambodia-based social enterprise that works directly with underprivileged children in Phnom Penh. The project is built around “learning through earning”: children at the FGA Child Care Centre (96 underprivileged kids, ages 6–17) design and hand-make products (like decorative pieces and crafts) which are then sold through the Nimble Fingers online shop. 

The core idea is to break the cycle of poverty not just by giving money, but by teaching:
· basic business knowledge,
· micro-finance,
· bookkeeping and revenue tracking,
· saving and reinvesting profits. 

How their giving model works
· Each product is sold at about a 40% profit margin, and 100% of those profits are recycled back into the children’s projects – not into a private owner’s pocket. 
· Profits go toward:
· replenishing materials,
· expanding their little “brands,”
· and supporting the FGA Child Care Centre, which provides education and housing to 96 underprivileged children to help them break out of poverty. 

So, this is a true child-run micro-enterprise: the kids themselves create value, track finances, and then reinvest all profits in their own education and development.

Dollar amounts
· There’s no public figure for total profits or cumulative donations.
· What we do know:
· 100% of profits from product sales flow into the children’s micro-businesses and their care center. 
· Any estimate beyond that would be guesswork. For precise numbers you’d need internal financials or direct contact with the project organizers.

Why they’re a strong “story” brand
· It’s inherently narrative-rich: underprivileged children in Phnom Penh literally designing and selling their own products.
· The tagline “LEARNING THROUGH EARNING” is baked into the site. 
· Every purchase supports both immediate needs and long-term financial literacy for kids in poverty.



3. Great Commission Coffee (USA/Guatemala focus) – Coffee that Feeds Kids
https://greatcommissioncoffee.com/ 

What they do & their story
Great Commission Coffee is a small, faith-based coffee roastery based in Sylva, North Carolina, nestled near the Great Smoky Mountains. They hand-roast specialty-grade Arabica beans in small batches and ship directly to customers. 

The founders launched it specifically as a missions-funding business: a way to turn morning coffee into tangible support for vulnerable families and children, particularly in Guatemala, through their partner Good Shepherd Guatemala Ministry. 
On their site, they spell out the child-level impact of each bag:
· 1-lb bag → a week of transportation for a Guatemalan child
· 2-lb bag → a week of baby formula for a Guatemalan baby
· 4-lb bag → a week of food for a Guatemalan child 

How their giving model works
· Pledge: Great Commission Coffee donates 100% of profits from coffee sales to ministries and missionaries aligned with their Great Commission mission. 
· Beneficiaries:
· Guatemalan children (food, formula, transport to school),
· plus broader ministries working with impoverished communities. 

Dollar amounts
· They do not publish a total donation figure (e.g., “we’ve donated $X so far”).
· What is clear:
· All profits from coffee are directed outward (not retained as owner profit). 
· The impact is denominated in weeks of food/transport/formula, which you could convert into approximate dollar values if you knew their volume of coffee sales—but that data isn’t public.

So, we can confidently say 100% of coffee profits → missions and children’s support, but we can’t responsibly estimate dollar amounts without making unjustified assumptions.

Why they’re a strong “story” brand
· Very clear, emotionally compelling conversion: “Your morning coffee feeds a Guatemalan child for a week.” 
· Strong small-business identity: local, small-batch roastery, mission-first.
· Their story ties faith, ethical sourcing, and child poverty relief into a single narrative.



4. Generous Coffee (USA) – “For-Purpose” Coffee Donating 100% of Profits
https://generouscoffee.com/ 

What they do & their story
Generous Coffee is a social-enterprise coffee company co-founded by Ben Higgins (known from The Bachelor). After reality-TV fame left him feeling directionless, he wanted to use that platform “for something greater than himself.” Out of that soul-searching came Generous Coffee: a for-profit, “for-purpose” business that donates 100% of its profits to nonprofits. 

On their site, Ben describes how he moved from corporate software sales to starting a business explicitly built on extreme generosity, believing that if no one was getting rich financially from the company, people from any background could buy their products knowing their money fueled social good. 

The nonprofits they support are chosen for being “human-focused”, efficient, and sustainable, with a focus on fighting human injustice and poverty around the world. 

How their giving model works
· Pledge: Generous is a for-profit business that donates 100% of its profits to nonprofit partners. 
· Beneficiaries: A rotating set of nonprofit partners addressing:
· poverty,
· education,
· human trafficking,
· and other injustices that disproportionately affect poor and vulnerable people, including children. 

Dollar amounts
· Generous reports that purchases from its online store have enabled them to donate over $150,000 to nonprofits so far, plus additional in-kind donations (coffee products) to shelters, schools, and first responders. 
· Because they donate 100% of profits, that $150k+ figure is effectively a cumulative profit-as-donation total, not a marketing skim.

Why they’re a strong “story” brand
· Clear origin story anchored in a recognizable founder and a pivot from fame → purpose. 
· Strong, simple message: “We’re a for-purpose business that gives away all our profits.”
· Coffee as a daily habit becomes a narrative device: every cup fights injustice and poverty.

(Note: Generous is larger/more visible than the others here, but still operates as a social-enterprise coffee company rather than a multinational giant.)



5. The Heaping Harvest (USA) – Nutrition Shop Feeding Hungry Families


What they do & their story
The Heaping Harvest is a small, nutrition-focused business (online recipes, meal plans, and a cooking shop) run by a nutritionist who wants families to “find joy in the everyday through cooking” while also caring for the hungry in her community. 
Her brand centers on whole-food living, family, and encouragement, and she explicitly frames the business as a way to “make a difference in the world” by feeding those who don’t have enough. 

How their giving model works
· Pledge: The Heaping Harvest donates 10% of profits to feeding the hungry. 
· Beneficiaries:
· Hungry men, women, and children in the Washington, D.C. metro area, via local food-relief partners. 

The business is deliberately community-oriented: it uses everyday purchases like meal plans, cooking resources, or kitchen products to channel funds into local hunger relief.
Dollar amounts
· They don’t publish total donation numbers.
· The clear, public commitment is 10% of profits to hunger relief, with a stated goal of “bringing lasting change” to hungry families in their community. 

Why they’re a strong “story” brand
· Personal, “at-the-table” narrative: a nutritionist using her small business to literally put food on other families’ tables.
· Easy to communicate: “When you buy resources to feed your own family well, 10% of our profits help feed hungry families and children in D.C.”

